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Assignments

Unit 5 provides an overview of the influence of the major sociological institutions on gender shaping. The focus is on the impact of family, education, and media on gender construction. The readings and learning activities will encourage you to consider how your own notions about gender ideas were being socially constructed during your primary and secondary education experiences. You will also have the opportunity to consider how some of the television and other media that you enjoy may be sending messages about the way that gender, race and occupation are related.

Outcomes
After completing the learning activities in this unit, students will be able to: 
	Describe how family and education interact in the construction of gender

Identify the main agents that shaped your own ideas about gender
	Analyze the power of media influence to shape global gender ideals


What do you have to do in this unit?
Read about the influence of media, parents, and educators in shaping gender ideals.
Attend Seminar to share ideas on gender messages in media.
	Participate in Discussion of the relevance of same-sex role models in educational settings.


The readings for this unit introduce the role of family, education, and media in shaping notions of gender roles, norms, and ideals. 
As you read the Tenenbaum article, think about the ways that your own course selections may have been directly and indirectly influenced by your parents or other influential adults. 
Consider how gender role models in the public school primary grades may be particularly important for children from non- traditional family structures when reviewing the Gender Matters article. 
Finally, as you read the article about aging on television, make a list of examples of television shows that you think send out particular messages about gender, race, and occupations. 
	The three articles below can be found in the KU Library:

Tenenbaum, H. (2009). “You'd Be Good at That”: Gender Patterns in Parent-Child Talk about Courses. Social Development, 18, 447-463. DOI: 10.1111/j.1467-9507.2008.00487.x
Skelton, C., Carrington, B., Francis, B., Hutchings, M., Read, B., Hall, I. (2009). Gender 'matters' in the primary classroom: pupils' and teachers' perspectives. British Educational Research Journal, 35, 187-204. DOI: 10.1080/01411920802041905
	Signorielli, N. (2004). Aging on Television: Messages Relating to Gender, Race, and Occupation in Prime Time. Journal of Broadcasting & Electronic Media, 48, 279-301.


Option 1: Attend the Seminar to discuss the following questions:
	What are the results of using masculine and feminine stereotypes in entertainment programming and advertising?

What are the implications of gender targeted advertising for children’s products?
Does the internet have potential to influence global gender ideals?
Option 2: Complete the Seminar Option 2 wiki activity.
	Do an internet search to find a commercial that was made to air in a country other than the United States.

Post the link to that commercial on the class Wiki. 
Explain what evidence you see in that commercial that the internet or other media forms may have influenced global gender ideals. 
	View your classmates’ posts and discuss and offer your ideas about the influence of the media on global gender ideals. 
In Unit 5 you reviewed the way gender identity and notions about gender norms are shaped by education, family, and the media. The presence of gender role models and their influence on children in the primary educational settings was examined. The direct and indirect influence of family and society on gender-based paths of study in secondary education was considered. Finally, the ways that media shapes and perpetuates ideas about the interaction of gender, race and occupation was explored.
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