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Assignments


In this unit we will cover Chapter 14: Oligopoly 15: Monopolistic Competition and Product Differentiation. 
Chapter 14 deals with oligopoly, which is the most prevalent form of market structure in the United States and is also one of the more puzzling of the market structures. This chapter explores oligopolistic markets and the varying types of behavior (such as collusion) that we see in these markets by looking at different industries, including the lysine, vitamin, and air travel industries. It explains game theory, highlighting the definition of the prisoner’s dilemma and tacit collusion. It also discusses how the government uses antitrust policy to temper the behavior of oligopolists. 
Chapter 15 examines monopolistic competition which is the last of the four market structures the book explores. Describing industries with many competitors and differentiated products, such as the fast- food, film, and upscale coffee markets, this chapter explores monopolistic competition by looking at the role of product differentiation. How prices and profits are determined in short-run and long-run equilibrium for a monopolistically competitive firm compared to that of a perfect competitor is also covered. Why monopolistic competition poses a trade-off between lower prices and great product diversity is discussed, in addition to the economic significance of advertising and brand names. 
The "to-do" list for this unit includes: 
1. Read Chapter 14: Oligopoly chapter 15: Monopolistic Competition. 
2. Attend the live seminar: Wednesday, June 5 @ 9:00-10:00 P.M. (EST). 
3. Discussion Board Question under 'Discussion.' 
Be sure to post your first post to the discussion area by Saturday. 
4. Submit the Final Research Paper
4. Complete the homework assignment and submit to the 'Dropbox' by Tuesday, June 11, midnight (EST.) 
Please let me know if you may have any question. 




Market Structures with Imperfect Competition
In Unit 8 you will learn about oligopolies and monopolistic competition. You will learn how oligopolists might have incentives to work together collusion to control prices and how policy makers control oligopolists. You will also learn how monopolistically competitive firms distinguish their products through branding. 


Outcomes
After completing this unit, you should be able to:
	Describe how oligopolists and monopolistically competitive firms differentiate their products  

Estimate the impact of various pricing decisions in a two-firm oligopoly market 
Explain the economic significance of advertising and brand names
Course outcomes practiced in this unit: 
BU224-4: Compare a firm’s behavior in various markets. 
Demonstrate college-level communication through the composition of original materials in Standard American English.

What do you have to do in this unit?
Complete the unit Reading.
Participate in Discussion Board.
Complete the unit Assignment.
Participate in Seminar or complete alternative assignment.
Complete the Final research paper.
	Review the Learning Activities.


Textbook Reading:
Krugman, P. & Wells, R. (2012). Microeconomics. New York, NY: Worth Publishers.
	Chapter 14: "Oligopoly"

Chapter 15: "Monopolistic Competition and Product Differentiation"
Reading Summary
Chapter 14 deals with oligopoly, which is the most prevalent form of market structure in the United States and is also one of the more puzzling of the market structures. This chapter explores oligopolistic markets and the varying types of behavior (such as collusion) that you see in these markets by looking at different industries, including the lysine, vitamin, and air travel industries. It explains game theory, highlighting the definition of the prisoner’s dilemma and tacit collusion. It also discusses how the government uses antitrust policy to temper the behavior of oligopolists. 
Chapter 15 examines monopolistic competition which is the last of the four market structures the book explores. Describing industries with many competitors and differentiated products, such as the fast- food, film, and upscale coffee markets, this chapter explores monopolistic competition by looking at the role of product differentiation. How prices and profits are determined in short-run and long-run equilibrium for a monopolistically competitive firm compared to that of a perfect competitor is also covered. Why monopolistic competition poses a trade-off between lower prices and great product diversity is discussed, in addition to the economic significance of advertising and brand names.   
Key Concepts
Oligopoly ideas: 
	The characteristics of an oligopoly market structure - Small number of firms - High barriers to entry - Identical or similar products 

How oligopoly firms can benefit from collusion (cooperative behavior) rather than competition (Noncooperative behavior)
Download the glossary terms for the following chapters:
Chapter 14
Chapter 15 

Download your Assignment instructions and grading rubric from Doc Sharing:
	BU224_Unit8_Assignment.docx

BU224_Unit8_ResearchPaperFinal.docx
Before you submit your Assignments, you should save your work on your computer in a location and with a name that you will remember. Make sure your Assignment is in the appropriate format (Word®, Excel®, PowerPoint®, or other), then, when you are ready, you may submit on the Dropbox page.
Dropbox Directions:
Go to the Dropbox to submit the saved file.
	Click the "Dropbox" tab.

Click "Submit an Assignment".
Using the drop-down box, choose the Assignment. Make sure you have used the correct format (.doc).
Click "Add Attachments".
	Click "Browse..."


This week's Seminar will focus on the concepts and material presented in Unit 8.
The instructor will discuss the main concepts of the material in the chapter(s) assigned for this unit. Students are expected to have read the chapter(s) in the textbook and other material posted by the instructor in "DocSharing" or "Announcements."
Unit 8 Alternative Assignment 
It is strongly suggested that you attend the graded Seminar at the regularly scheduled time. To obtain full credit, students should post frequently, be actively engaged in the Seminar, provide comments that improve the Seminar quality and advance the discussion by raising new issues and/or ideas. 
If you are unable to attend the Seminar, you must complete the following assignment to obtain points for this part of the class. 
	Discuss the characteristics of an oligopolistic industry and give an example.

Explain the profit maximization condition for oligopolies.
Discuss the characteristics of a monopolistically competitive market and give an example.
Explain the profit maximization condition for a firm that operates under monopolistic competition.
What role does advertising play for firms that exist in oligopolistic or monopolistically competitive markets? How does that differ from firms in perfectly competitive industries?
Once completed submit your paper to the drop box for this unit.
Seminars are recorded and will be made available for everyone to review at a later time should you desire. These archived Seminars will remain available for the entire term.






