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The picture I chose has to do with drunk driving. There is the outline of a parking place drawn around a curb and a tree. The text in the pictures reads “RESERVED FOR DRUNK DRIVERS”. This picture illustrates a possible outcome of drinking and driving, which is that you just may wrap yourself around a tree, thus killing yourself. Drinking and driving can change your life in an instant. More importantly, it can change the lives of others. Hopefully, this picture will make drinkers think twice before drinking and driving.
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I like that ad, it definitely lures me in. You have the skinny can, the skinny girl, and even the straw looks tall and skinny. I showed this picture to my girlfriend, and she said she wants a skinny can Pepsi now. The visual imagery really does appeal to our infatuation of being thin. There is also the beautiful woman that appeals to our never-ending quest of being and staying beautiful. I think even the colors are a part of the overall advertisement effect. Blue is known to have a calming or relaxing effect.
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It’s funny you should mention fast food. I love fast food, and the ads get me every time. It is true that the served food very seldom, if ever, matches what see in a magazine or on television. I wonder why we are lured in by such visuals, if we know that the food doesn’t necessarily look like that. 

Analyzing those ads even further, there are usually thin, beautiful, even happy families that are consuming the fast food. Which I don’t believe is really directly related to eating fast food, but the wonderful idea that you’ll be happy, that your family will be happy, and perhaps you’ll even be thin and beautiful seems to appeal to our need to be satisfied at many different levels. The ads work, because I know even talking about this, I feel myself being driven to go out and get some fast food right now. :-)
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