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Assignments

Textbook Reading 
Chapter 5, “Visual Arguments,” pages 269-302.
Reading 
Read all the material included in the links below, “Introduction to Visual Arguments” and “Analyzing Cartoons.”


In the project for Unit 7, you will provide an analysis of a political-editorial cartoon. Expanding on the type of evaluation that you did with the advertisement analysis in Unit 5, you will not only evaluate the words in the print portion of the cartoon but also the effectiveness of the visual components. You should consider the potential differences that exist between the visual and the written or spoken argument.
Select an editorial or political cartoon from Washington Post (http://voices.washingtonpost.com/tomtoles/)
You should format your report/analysis as an essay with the following elements:
A title for your essay
	An introduction of what you have chosen to analyze 
	Clearly present the advertisement or cartoon in enough detail so the reader can relate it to your discussion

Include a thesis statement of your overall assessment of the strength of the argument being presented in the ad/cartoon
	A discussion of what you feel carries the weight of the argument or claim 
	Would the words alone work as an argument or do they need the imagery to be effective?
Would the imagery alone present the argument or are words required to clarify it?
How does visual imagery attempt to persuade in ways the words do not?
	A discussion of the critical analysis of the printed words 
	Does the meaning or interpretation depend on implication, assumption, inferences?
Is the claim (conclusion) apparent in the words?
Is the evidence or premises "warranted"? Do they pass the "So what?" test?
	A discussion of the critical analysis of the imagery used 
	Who is the intended audience?
What is the claim being made? Does it claim something specific as desirable? Success? Beauty? Health? Speed?
What is the goal? Is it intended to persuade you to take action or accept a belief?
Would you consider the visual element to be more or less misleading than the words used?
What strategic argument style is used for persuasion? (It may help to articulate the visual message into words to best identify the type of argumentation being used)
	A discussion of the persuasiveness 
	Do you think the piece is persuasive?
Would it convince a rational person?
Would you consider the visual element to be more or less persuasive than the words used?
Does it demonstrate a specific Ethos, Pathos and Logos?
	A discussion about any apparent logical problems 
	Does the print or visual argument use deception or fallacies
Could the piece be improved? How so?
	Conclusion 
	Summarize the main points of your discussion and relate them back to your thesis.
Submitting your Assignment 
Put your project in a Word document. Save it in a location and with a name that you will remember.
When you are ready to submit it, click on the dropbox and complete the steps below:
	Click the link that says Submit an Assignment.

In the "Submit to Basket" menu, select Unit 7: Project 
In the "Comments" field, include at least the title of your project.
Click the Add Attachments button.
Follow the steps listed to attach your Word document.
To view your graded work, come back to the Dropbox or go to the Gradebook after your instructor has evaluated it. Click the Dropbox to access it.
	Make sure that you save a copy of your submitted assignment.





 Introduction to Visual Arguments 
Arguments are not only composed with words in speeches, dialogues, and written works. Many people try to convince us of things via visual imagery. Advertisement on television, on billboards, images in art galleries, screen layouts on the internet, and other forms of graphic imagery can be used to cause us to think without words and may implicitly lead us to believe certain ideas. 
Photographs are found in magazines, newspapers, advertisements, and art galleries. A photographer never simply holds up a mirror to the world. Photographers deliberately publish certain images to communicate specific ideas, thoughts, and feelings. While photographic images may make us think we are simply looking through a window on the world, the look of the picture itself is actually carefully constructed. We only see what the photographer allows us to see. 
We need special tools to analyze what a photograph is attempting to get us to think or feel. Analyzing imagery is somewhat different than analyzing written or spoken arguments. True to the old adage, "A picture is worth a thousand words," when we look at images we take in just as much or more information as we do when we read a sentence. The initial task in receiving that information is to try to express in words what we see the picture ‘saying.’ This allows us to become aware of what the specific image is communicating to us. We naturally grasp meaning intuitively. But, we need to consciously articulate that meaning. Not that you need to talk to yourself out loud whenever looking at an image, but you need to engage in a mental process of interpreting visual meaning into words. For instance, some of the things we might articulate would be a description of what we see. Since our critical thinking is attuned to word play, the mere transposition of the mute experience into words allows us to better apply critical thinking skills. 
The following steps will help you organize your thoughts when describing a photograph: 
1. Search for the central focus of the photograph. The focus will often equate to the goal of the communication and indicate what might be the main theme or message or thesis of the photograph? What does the picture highlight and draw attention to? 
2. Next, observe what is going on in the picture. What are the people doing in the photograph? Where was the picture taken? From what angle was the picture shot? 
3. Given the purpose you ascribe to the image, ask yourself if the image succeeds in communicating what you claim it does. Does the picture successfully make you feel the emotion you believe it is trying to arouse? 

Of course, visual imagery does not consist exclusively of photographs. We are also confronted with paintings in art galleries and on the walls of homes and business. We can use the same techniques to look at paintings. 
Most commonly, we encounter imagery used by the advertising industry aimed at persuading consumers to buy products, persuading voters to support a specific candidate or cause, or providing awareness of a special interest issue. Advertisers and marketing teams skilfully choose the best images and slogans to get the attention of the audience and convince them that a product, a cause, or a candidate is worth the commitment of time or money. 
If we critically analyze visual advertisements, we can discover the arguments they are communicating. Critical questions to be considered include: 
• Who is the intended audience of the advertisement? Is the advertisement directed to people who are sick with heart disease? Is the advertisement directed at children? 
• What does the advertisement claim is desirable? Success? Beauty? Health? Speed? Do we agree that what is being claimed as desirable is actually something we desire?


• What is the goal of the advertisement? Is it trying to convince you to buy a hamburger or vote for a particular candidate? 
• How does the ad try to persuade you to act or adopt a belief? Does it appeal to fear of what might happen if you don't act or accept the belief? Does is appeal to pity? Does it present reasonable, relevant and sufficient evidence? 
• Based on the above answers, should the ad convince a rational person? Does it employ deceptive or misleading approaches that may be effective on non-critical thinkers? 

Example: A commercial uses a handsome actor, who plays a doctor on a soap opera, to suggest that a specific medicine should be used to remedy colds. The actor does disclose that he is not a real doctor. He holds up a package of the medicine and lists several benefits such as how the medicine helps you to sleep when you are stuffed up and how good it tastes. And of course, he recommends that you buy it. 
The advertisement is clearly aimed at anyone who has or will have a cold. 
It makes it seem desirable to be able to get sleep and to have good tasting medicine. 
The purpose seems clear: to convince you to buy and use the medicine the next time you have a cold. 
The ad tries to convince you by the beauty of the actor (people tend to want to be like the beautiful), the fact that people think of the actor as a doctor (appeal to authority), and by listing the desirable aspects of a medicine (tastes good and helps you sleep). 
But does the ad succeed? Would a reasonable person buy the medicine based on this ad? Is there a fallacious appeal to authority? Are good taste and being able to rest enough evidence to support such a conclusion to buy this particular medicine? 
You can also write the argument out in words to better analyze the content. 
Example: A handsome actor claims this medicine tastes good. 
A soap opera doctor says this medicine will help you rest. 
You should buy and use this particular medicine if you have a cold. 
Now, we can analyze the argument found in the advertisement just as we have all other arguments up to this point. Is the evidence offered relevant, reasonable and sufficient to support the conclusion?




 Analyzing Cartoons 
Cartoons combine text and images. Often, the argument of the cartoon can be found explicitly in the text. However, sometimes the argument is made by both the text and the image. This is most often done in editorial cartoons on political subjects. 
Example: In the cartoon, President Bush is standing on a map of Iraq and explosions are depicted as going off on the surface of the map. Bush is saying "Terrorists are being defeated." 
The combination of an image of explosions with Bush’s statement portrays an argument that claims Bush is wrong or not aware of reality. The evidence is offered via the imagery as well as the text. Neither the text nor the image, used alone, could portray this argument. Thus, it is necessary to evaluate both in a critical analysis of the argument being presented.


Overview
“It is a truth universally acknowledged that a single man in possession of a good fortune must be in want of a wife.”
Jane Austen, Pride and Prejudice

The cleverness of Jane Austen’s prose is especially challenging to anyone who doubts the authenticity by which she speaks, by virtue of the fact that ambiguity and irony allow for multiple interpretations to the same collection of words, thus making the sentence ring “true” regardless of interpretation. For some, these words express a relatively simple idea: 1.) that an unmarried man with plenty of money must be desirous of getting married. But such an idea is certainly shy of universal acceptance of “truth,” if one were to examine a large number of wealthy eligible bachelors for their opinion. Yet the same words, so cleverly balanced with wit and irony, can be read with a different interpretation, inasmuch as the word “want” also could mean “need” or “lacking,” in which case the sentence suggests another “truth”: 2.) that an unmarried man may be fortunate in the absence of having a wife. Taken together, Jane Austen’s message does seem to merit universal appeal. But it also suggests the error of reading into another’s words a kind of “truth” that is longed for rather than the kind of “truth” that is really there. 
As humans, we are often betrayed by our senses and by our own weakness of judgment in evaluating evidence before us. We drive down a highway on a hot summer day and become deceived by “images” of water pooling on the dry pavement. We hear intuitive “voices” that warn of impending danger as we wake up to greet a new day. And the slightest of rumors can turn loyalties in love and friendship to jealousy and betrayal. As responsible thinkers, determined to shape the minds of others, we must be extremely careful in the shaping of our own, and we must learn to avoid the mistake of making evidence fit the pattern of our expectations instead of the reverse. Our own impatience can make us grow weary of the task of examining things closely before making our decisions; but just as risky is the avoidance of decision making because the task of examining things seems too daunting to ever be fulfilled. In the business of commerce there are two sorts of consumer victims: those who, trusting too much, part with their money intuitively rather than with reason; and those who, trusting not at all, never use their resources even with the soundest of reason. 
The purpose of this chapter is to assist in the process of evaluating evidence, to determine the difference between reliability (information that we can trust) and unreliability (information that should arouse our suspicions). As with any search for truth, we are always prone to errors and omissions, often not our fault. We can learn much from these mistakes, keeping a more careful watch, but the lessons learned should never deter us from keeping our minds open to fresh ideas and new ventures in the quest for discovery, even at the peril of misstep and broken pride.
Much of the evaluation of resources published and accessible through the library system has been done for us, conveniently through the editorial process that reviews the quality of work as it is prepared for public use. Books, magazines, professional journals, even newspapers, are looked at by a host of practiced eyes other than our own, and though these too may offer mistaken thoughts, subsequent reviews often bring to light any substantive errors. Major publishing houses value their good name and reputation before deciding to publish a work of questionable authority; so too with newspapers like the New York Times and Wall Street Journal, which try to print what is worthy news with studied opinion.
The internet, sadly, is a different story.
	Unlike the printed word, the internet is ever changing. Ideas that appear today, laid out for public awareness, if proven wrong, may disappear entirely, or reappear in different shape of meaning than that which was first presented. This can be extremely frustrating for a researcher who looks for evidence to support his views, finds it on the web, inserts it into his argumentative work, and subsequently finds that it has vanished somewhere into outer space when someone questions his evidence.

Recently, for example, there has been much heated discussion about the problems of illegal immigrants in America. One point of view, often identified as the “liberal” one insists that “undocumented immigrants” are honest and hardworking and fill vacant jobs that no American is willing to participate in. The opposite view is that such persons are lawbreakers (made “illegal” by their own consent) and that they steal jobs from worthy citizens and export America’s resources to foreign soil. In an attempt to find out the shades of truth on a matter such as this, one can become quite befuddled by the parade of undocumented “facts” that appear on the internet. This evening, as I write this, I have “learned” the following: “Nearly half of 12 million illegal immigrants entered the United Stated with valid visas” (an argument to suggest the futility of arming a wall against Mexicans). “Arizona spends over $800 million (K-12) annually to educate illegals.” “Native-born American men lost an average of $1700 in wages in 2000 due to U.S. immigration policy.” For a hotly debated subject such as this, how is one to go about getting reliable information on which to base his own thoughts?
	The second dilemma with internet sources is the reliability of authorship. Anyone who has an email account is by now familiar with a number of scams. “Spoof” emails that are as cunning as counterfeit bills persuade innocent victims to verify the information on eBay or Yahoo! accounts, hoping to obtain credit card information or private passwords. What is less familiar to internet users, however, is another “scam” of websites that “appear” to be educational in nature, reviewing the value of information on other sites, and then showing which information is more “reliable,” which inevitably comes from other websites owned by the one that “appears” to be educational in nature.

One of the most popular websites on which students rely heavily for information is the site known as “Wikipedia,” an international Web-based cooperative free-content encyclopedia that relies on volunteer contributors for its unedited content. In an effort to be “neutral” rather than “objective” in the representation of truth, it is formulated on the principle that any user of the site may contribute and edit information at will. Controversies arise, however, over some issues. The site is subject to vandalism; and while some articles appear to be professional in nature, others are much less so. There is also an underlying preference for views that are “popular” in consensus of opinion rather than supported by documented evidence. Because it is free and constantly being updated with diverse and detailed coverage, Wikipedia has become a site of first choice by internet users seeking fast paced new information.
Teachers and librarians try to emphasize the risks of internet research, and try to guide students in the direction of printed or electronic resources that are deemed reliable because of trusted editorship. Britannica is a well established encyclopedia that is available online, as are sites sponsored by Time, Newsweek, and National Geographic, sites that are often promoted for the reliability of their content.
One of the tasks in evaluating information on the web is to determine the quality of authorship. Because the internet is a public forum, unregulated by a policing authority, people of all sorts can post whatever they choose to promote without any display of credentials to substantiate the authority of their conclusions. It is always best to find out if the person you are reading from is credentialed as a real professor from a worthy institution or is simply “professing” to know something about something you are interested in knowing about.
PRIMARY vs. SECONDARY EVIDENCE
Primary research is often thought of as detective work, where one is outside in some “real” context of adventure, like an Indiana Jones, taking risks and getting one’s hands and feet dirty in the search for tangible evidence to prove something does or does not exist after all.
Secondary research is viewed conversely as being dull and “sissified,” characterized by pouring through letters, documents, dusty printed sources, all to rehash the opinions and discoveries of ancient thoughts so that they can be understood and appreciated by modern minds. The fact is that both kinds of research can be either deadly or thrilling depending upon how one approaches the subject, and that in actuality the differences in approach may be incidental rather than dramatic.
Primary evidence is often found through survey work, where demographics are sampled randomly to insure that data collected is correlated to a targeted population. The University of Michigan Center for Survey Research is noteworthy for the numbers of government aided surveys that determine, for example, the effects on people’s lives from environmental, economic, and health issues. A guide to proper surveying methods has been published by this agency, and is a very useful tool to determine the randomness of samplings and the unbiased method of asking questions. The following illustration will testify to the attentiveness one needs to use in designing proper questions.
The question. “How many times this year did you visit the campus library?” elicited a general response of 18.6 times.
The question. “How many times in 2005 did you visit the campus library?” elicited a higher response of 32.4 times.
Why the difference?
The second question received a higher response because respondents were not thinking of a twelve month year in responding to the first question. They were more conscious of defining “this year” based on the month that they were being asked the question compared to January 1st of the same year. Therefore, if the question were asked in June rather than in December, the responses would be systematically smaller in number.
Secondary evidence is derived from reviewing the work of others. Frequently, the results of another person’s study done in the past can be enlightening in evaluating conditions of the present time. Reading a study about an experiment performed many years ago by a Yale psychologist named Stanley Milgram is very helpful in understanding how so many good, honest, law abiding citizens of Germany could become willing participants in the evils of the Holocaust. Milgram conducted experiments with students who were paid to administer electric shocks to others (unknowingly actors in disguise) for not giving correct answers to specific questions. For each wrong answer, the students were instructed to raise the voltage, and to ignore any display of pain that the respondent might display. Almost no student refused to participate even when the administered shocks (which the students understood to be “real” and not “fake”) reached a level where the respondents would have died from the impact. The results of this experiment were shocking: they showed how fragile an individual conscience could become when confronted by the forces of a society ruled by figures of unquestioned authority.
The duties of an accomplished researcher are twofold: 1.) He must use every skill to seek out “trustworthy” information from “trusted” sources, and 2.) He must be equally responsible in the reporting of information to become a “trusted” source himself for others to learn from. This then becomes a philosophical issue. There is a theory that those who are most trustworthy as individuals also must be open minded to be trusting of others; conversely, those who are generally distrustful of others become less trustworthy themselves. This, of course, is not a fact. But it is worth considering, as one approaches the subject of determining the reliability of others.
If one is overly skeptical of information generally, and scrutinizes everything with the intention of finding fault rather than acceptance, this can infect one’s thinking negatively enough that one fails to see any light that might appear within the shadows of ignorance. Anyone who has ever had repair work done on his or her home, and then after the fact brings another craftsman onto the scene to review the job, is more likely to hear complaints rather than compliments about the quality of work performed. If one has had his or her taxes prepared by an accountant only to find out that he or she owes money instead of getting a refund, he or she may then favor the advice of the next accountant who has found a questionable “loophole” that the first accountant may have “missed.”
Lawyers often find the “safest,” “most convenient” approach in advising clients is to discourage them from actions they wish to perform, by pointing out all the potential hazards involved. If, instead, they were to advise a client to “go ahead” and subsequently the venture fails, the client might come back and complain, “You told me that this was okay to do.” If nothing is in fact done, the client really has no claim to come back and say “You told me not to do this.” But clients who heed such advice may well have suffered losses from “missed” opportunities. If one is to read the statistics regarding the numbers of failed marriages leading to divorce, it is easy to conclude that it is wisest to remain unmarried. Or, if one is skeptical, one can protect himself to some degree by a prenuptial agreement; but in the act of doing so, what one has done is to forecast the possibility of failure instead of putting faith into the prospect of success. In the reading of Jane Austen’s sentence, perhaps one is best to see it only as representing the idea that marriage can indeed ensure “good fortune” rather than disaster.
What needs to be understood here is the obligation one assumes in being the bearer of information: to report truth, inasmuch as it can be discerned, in an unbiased manner, so that the reader can understand and willingly choose to accept or reject what has been offered to him. It is important to recognize that the reporting of information to others, even in an “objective” manner, still involves directing them to act or not to act accordingly. Understanding this fact can help the writer to appreciate the importance of the work that he or she is to accomplish, and perhaps inspire him or her in the effort to finish it.



